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Who we dre!

Were digital ad specialists, shaping creative concepts into perfectly
formatted campaigns that captivate people.

Making work harder.
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Where we come in

Digital | | Specialists

Strategy & Ideation Production Support
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Tag generation Creative Insight




Work with you so far



BBC Work so far...
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IAB Formats - Full Video




Samsung - Headliner




Elevate relationships
with your

Create and strengthen valuable brand partnerships with
stunning digital ads that enrich the user experience
and work perfectly with your existing inventory.




Leverage existing inventory

Creative features like the

pelow can be added to any format to

orovide interactivity.

- Info Page « Swipe Cards

« Save the Date « 360 Gyro

« Add to Contacts « Gamification

« Store Locator « Interactive 360

« Voucher Download
- Wipe & Revedl

Creative Features show higher engagement rates when

applied to Medium and Large canvas units like the Interscroller, Full-

Screen take over and Miniscroller.

*Celtra - Creative insight Q2 2019




360 Interaction - Internal and External views
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Office space | Interactive space




:
Jean Paul Gaultier - Day vs Night
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Travelbag - Responsive




Mini Game

The user is invited to play a mini game
while a promotional video is playing. The
unit is designed to increase VTR and
give enhanced engagement.

Lego Angry Birds

2 |




Data signhals



Data activation

Data Activation

Make your portfolio more valuable to advertisers with
relevant, timely, and personalised creative experiences.

Use Ist and 3rd party data

Off-the-shelf contextual signals like Time and Weather, or

custom signals from lIst party data and feeds.
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Store Locator |

Map based unit for the user to
explore the surrounding area in
an immersive and clear way.

The user would be able to look around ¢
customised map of all the local stores,

ISHES FROM
HE WORLD

shops and parks. They could tap these
locations to see imagery and more

Around the world in eight dishes. Sample
lishes from around the world at vour new

information that might be of interest.

1wome in East London,
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Innovation
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Autos | Interactive Chat bot

INnitial iInteraction

Average sustained

INteraction
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Autos | Interactive Chat bot

Runs in existing

|IAB Inventory




Autos | Interactive Chat bot

i

Details made perfect
Astreamlined look with
elegant rear coast-to-coast
lighting.

i

19" exclusive alloy wheels in
CUPRA copper and black.
And an enriching driver
experience with full LED
headlights.

Tracking ID: d1fbcd7c-4e07-
4132-97b2-81fa251ec949
Destination:

Tracking URL:

8

A high-performance SUV
coupe for people who
demand spectacular. With a
range of engines, including
the e-HYBRID, capable of
delivering up to 245PS.

5

And award winning CUPRA
copper ventilated Brembo
brakes* for exquisite control
“standard on VZ3 trim.

Are you ready to experience
the CUPRA Formentor?

There's courage in taking
the path less travelled.
There's freedom in creating
your own,

Request a test drive.

Tracking ID: b266557e-443-
4683-8030-681c47a73d9d
Destination:

Tracking URL:

Let your heart choose for
once, experience the CUPRA
Formentor

A 5-star Euro NCAP safety
rating and the latest
technology centred around
you

Intuitive features like a
digital cockpit and
immersive 12* touchscreen
with connectivity services.
And safety features that
include lane assist, rear
parking sensors and
adaptive cruise control,

Tracking ID: 08433¢69-9901-
47f2-86b7-38a321e4f07f
Destination:

Ml

Seamlessly switch to the
CUPRA Drive Profile —all
from the sporty, heated
steering wheel.

1

Master driving conditions
with automatic adjustment
of wipers and headlights.

Request a test drive

Tracking ID: ddb4906a-Bfb2-
4128-b636-13fb146d5b2a
Destination:
Tracking URL:

(o (o

Complete customisable
chat flows.
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Office space | Interactive Chat bot




Shoppable ads

Extra spend In
during work hours

*Celtra: 5 Shoppable Ads to Consider In Your Product Suite | April 2021




Shoppable ads




Why creative matters

Brand uplift of campaigns which included an element of reader-first rich medio

Awdadreness Consideration Preference INntent

*Telegraph Rich Media report: Jan 2021




Insight



Creative Insight

With all our units we will provide full Creative Insight.
This will include everything from engagement stats

through to creative best practice and

recommendations for future builds based on insight

gathered from current and past campaigns.




Reporting dashboard

Analytics

Access to real-time, robust reporting with 100+
industry-standard metrics and dimensions.

- Customizable views for performance
benchmarking of ad products

- Publicly shareable report links that can be
scheduled for delivery




Constant creative refinement

Learn Deviceful's goal is to make
Set live creative with purpose
across all digital channels.

Revise

Evaluate




New Formats



Samsung - Headliner




.......

HSBC - Headliner - Interscroller




Site skins - Alpha

BB ) signin Home News Sport Recl WorkUfc Travel Future Cultture Mare - Search Q
AQVERTIBEMENT

Home Film Art Books Music Style cntitics Designed  The Col.ectian
CULTURE

TELEVISION

‘The best TV shows
of 2021 so far

From WandaVision to Framing Britney
Spears and Call My Agent

RFEFAD MQREF

Certified




Skins - Alpha




The New Process




New Booking Process

BBC Portal

We now have a Portal as a one-stop-shop to access our booking form, resources and info.

The portal includes:

Link to the Booking Form

List of Assets & Specs that we generally need for any build.

e Resources section

Curated previews of previous BBC projects.

We also have a new email address to send any queries to which is BBC(@deviceful.co.uk




Production Booking Process

Booking a Project

You can request a storyboard of the design before we start on production.
All Rich media bookings, per below, require no. of impressions.

e |AB Rich Media units
e |AB Expanding units
e Interscroller

e Headliner Unit

e Video unit | Pre-roll

After your brief is submitted, you will receive email confirmnation that your form has
gone through - this is not our confirmation.

We will email you with confirmation within 12 hours with the Quote & TAT.
We will only build it once the costs is approved.




: Unit Production
Design Storyboard

Standard Production Timeline: 9 days

Approval, tracking, and

| | Once the storyboard is approved we will move on to tag generation.
We will start the storyboard & design , _ , -
. production with 3-4 days being standard TAT. After approval, we will implement
process after we receive all assets , ,
. If there are design changes after the design storyboard any trackers and generate the tags.
required. The TAT for storyboard , o N ,
IS approved, this will incur an additional costs. Change requests after unit

production is normally 2-3 days.

Storyboard Client Feedback
and Implementation

We allow 2 rounds of feedback in the

design stage.

approval will incur additional costs

Unit Client Feedback and
Implementation

We allow 1 round of feedback in the

production stage. For things like

animation timings and interactivity.







Thanks!

Marcus Harding Harry Clarke Meliana Wijayo

Director Head of Creative Strategy Account Manager




